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« Smart TV
= Streaming device

a7 CTVJSvwv RIS
JO/N\ 5 — A=A

. @ LG OC TIZEN®
Provide
content qu ”f><3
— ) Google TV T2ty N
J 7 3
U 5‘5"’ interface Content Connected Audiences
ﬂperating S'_dstem Home scresn providers TV platform
= System software « Apptiles
« Connectivity « Search bar Source: Ofcom.
« Recommender systems » Content rails
- 39?"'-‘-“ ""?“""“"“"9 » Electronic Programme Guide (EPG) AR © https://www.ofcom.org.uk/internet-based-services/smart-
i * Voice-driven search devices/update-paper-the-connected-tv-platform-market/

]

Source: Ofcom. CTV75 \y I\ j 7.|' —A

P https://www.ofcom.org.uk/tv-radio-and-on-demand/public-service-broadcasting/consultation-
designation-of-television-selection-services/
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- gg@évfo'};,\&ﬁf— 2024 Global Smart TV OS Market Share
D N “ .
2,302{54,000/5K Source; CTVMA
JUTC. %Oiohfﬂf‘%j
4,890:¥ R)UIC NVO——
DETFH, Tizen OS5 (S g): 12.9

ANV — RTVOFEE
&@‘JEET:E\ ROt VIDAA OS (Hisense): 7.8 %
%0)54%L){J: (1 18 Others: 38.4 %
HEMLE) . 20265
%Eg‘ %61%3%7020 - : Web OS5 (LG): 7.4 %
Tv FTVZIBEI D

CHERE. o Roku TV OS (Roku): 6.4 %

L WAYZS ‘Jd)TizenﬁOS TiVo OS [New): 2.3 % Fire TV OS (Amazon): 6.4 %
2,00075@0)2?_ '\ AFIF”E' t'lrﬂ'ﬂ {AFPIE} L o 3 e . Android T1I|Ir l{GDﬂgIE:I. 2.9 %
'%Vllﬁér%\o’g%?%% Titan OS (Philips): 4.9 % —— SmariCast (Vizio): 5.8 %

— B
Az (12.8%)

Tizen OS5 (Samsung) VIDAA OS (Hisense) B Web 05 (LG)

Roku TV OS (Roku) ™ Fire TV OS (Amazon) ™ Android TV (Google)
Bl SmartCast (Vizio) B Titan OS (Philips) Apple tvOS (Apple)

TiVo 05 (New) Others
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B BARXYSHREE) —F
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Roku leads in CTV advertising and is set to generate S5bn in 2029

Global: CTV platform advertising revenue by vendor, 2022-29, Sbn

2022 2023 2024 2025 2026 2027 0323 2025
B Google TV Android TV m Vizio ELG Fire TV M Roku

Source: Omdia Adverosing Intelligence

Revenue ($bn)

1 Samsung
£ 2024 Omdia

HFT : https://www.broadbandtvnews.com/2024/09/16/roku-set-to-dominate- connected -tv-advertising-market/*
https://omdia.tech.informa.com/pr/2024/sep/omdia-research-reveals-roku-dominates-connected-tv-advertising-market-and-with-projections-to-

reach-5 'brlhom dollars-by-2029 *

¥Omdiatt DBAETIFE. CTVILESIAIZ. @DFree Ad-Supported Streaming TV (FAST) . @QCTVA—H—+ VA —DJ 11— hLE. QU —R/IN\—FrEEY T
(third-party inventory shares) T#gk, CTVIAST IANY KU ER. 15%&@30@@CM7\‘I"J FRE. ARU=—SIUOTVIYFTIYVYENMTUTCITISY RX Y
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Average % Channel Volume Growth

21%  20% g4
11%
6%

Germany UK Spain  Italy France US

FETU—VP—P'EEITDKE

NEW US FAST
CHANNEL
OWNERS

W

& 5
MGM

NBCUniversal

RRiM S DED
TS5y b A —=IBIF v VRILE

IBTL—P—DBAICLDFASTF v Y RILOBHE L

Channel Volumes by Platform and Country

UK

GER

ESP

ITA

Pluto TV
Samsung
Rakuten
LG
Freevee
rlaxx
Pluto TV
Samsung
Rakuten
Molotov
rlaxx
Pluto TV
Samsung

Rakuten
rlaxx

Pluto TV
Rakuten

rlaxx

Pluto TV |
Samsung |

Rakuten
rlaxx

155
160

160

118

I

——— 132

dm

ﬂ )
*nn
d?ﬂ : :

B | - Feb 2023
128 B Dec 2023

3 F

I 2
£t

I

EFBRYIADOMEESENSATD
ERFASTHIS

Tier 1 Owner

29 %
Single Genre Tier 1 Owner
54 %
_ 6%
Unigue
Channels
Launched in

Europe
(2023)

Single IP

Tier 1 Channel 32%

Owners include

Major Studios, Tier 1 Owner
Broadcasters, OEMs, : 25 %
Major Independent :

Distributors and

leading Brands
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B 1 FAST4EU, FAST in Europe, A White-paper from the FAST4EU Consortium, January 20
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B ASHESVODDEIZICKD ., BURBESBIY—T v FLhEZEE(E,

BAYSAUHIRCT, OVIT—IVLASENRKIDED, Y—T v FLAEDNIRZENR
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3¥1 NielsenT—%
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i b RpEL
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(G2
IPTVE2

Nielsen
2023-24%

L= IS ES
HHEIA

3F2 FCCT—4/NielsenT—%

I3 TVisionT—4
¥4 FCCT—4~

18.2%
14.5%
28.4%
11.0%
4.1%

T —5

18250075

(97%)

84.4%
4.881%

REHFEIS

TVHHEE

CTVE &R

SVOD&E 3

3% (Freeview)
8 ERDH
BREE

ERNEE

T=2)

DTT

BRESE (Sky)
ENES2 (Freesat)

BRT—=T)
(Virgin)

OTT'E3
TLEHFEDT VS —
Ry FXIMTVEESR

15—y FEHRD
HEERITDITLED
LR

tHESRR

EENE D

40%
179% %1
30.8%F2
6.1%F2
13.6%*2
11405t
7005t
12075t
3205t

4300t&
87%

16% (#9400

=D)

68%

F1 M EFIIILTUEDHICIKE L TNDEFICE. UTFHSFIND,
- BECHET 00— F/\Y FDIRU\HEI0 13,000,
- BENFILZIEEREDEBHTIO— RNY RICPIEZRATERN1705M .

- J0— RNV REBDIDTLED A Y —Ry ~TEHISN TR 2200,

- RERDBO% MU LN ZPTHD1 VH—RY MMERT UEZRF D705,
52 Media Nations report 2019
SE3 UZPIPTV (BVOD, FASTES) VR EU—IVIF/I\A AFHOY—ER

(Amazon Fire, Apple TVZ&) BRENZSEFN. T —ERXRE.

Ev kU—k. {ER8HEIC

I N

RTINS

CTVE R

SVOD&E 2

1 E3R2

1th EIR DA
T=2)
T=TILDH
&2
HEDH
IPTV
IPTVDFH
RS RR

AV —RTVSE
MERBOREEHE

=)
T—Dt e PT

BXEE - BOXi#F
BORBHHIE

E1 t EROEREEIR DB DH

38.5%
16.6%
4.29%F1
11.7%
3.8%
71.2%
49.7%

87.2% (&
H0)

54.0%

64.8%
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https://www.nielsen.com/insights/2024/beyond-big-data-the-audience-watching-over-the-air/
https://docs.fcc.gov/public/attachments/FCC-24-136A1.pdf
https://www.nielsen.com/insights/2024/beyond-big-data-the-audience-watching-over-the-air/
https://www.tvisioninsights.com/resources/ctv-enabled-households
https://docs.fcc.gov/public/attachments/FCC-24-136A1.pdf
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KT DTV A

2006FUFARRY FO—=D(S 2022F118H'5 2024F18Hh5
TS+ AS A AEHDOEN LB 20155 UfFvMVPD NetflixJASHE  Amazon(dASfY
wzBxt- ~CTVODIEH T —EXEHERS TS VRA =TS V688
2000 \. 2010 \. 0
| /' | /‘ /‘ /‘
Netflix(32007%F, Hululd Netflix>Hulu, CBS All 2019F URICKF 2020FEBENHN S
2008 FN' SREDOASTVE Amazon Prime  Access(d T—=JILRy kDO—  FASTY—EXDA|
#H>1) —XMDVODIZH Video/ld7 Y7 )U 2014518 2I3HERINTDTC FRILK
HBEHMEICEED (QSEE) Y —E IR,
Netflix House of Cards 2013F281H LhENETSVEA
m 20075 DIfENetflix, Hulu, AmazonENSVOD B KXETIZ10055 1 LM ED) Z77 /BiEBHEHR
[EDOAMER, LENESTSVEAR FEagE (Nielsen 2023 State of Play)
m 20195 MEDisney+. Max. Peacock, B BESSHDOTVEEESIEA0%IB =2 e
Pa ramou nt+%0)DTCB=§§3\ mtéﬂjéjj \JEEA 18802 Nielsen [The Gauge] F—5 X0

80% BiEEEt (2021558-2025%183)

| WBD@BT%%%(JZOZBEEE%? 2822 D25F1857T42.6% https://www.nielsen.com/thegauge
= DisneyBRSB(324Q3EF1t 50°%
m 2020FLIE, FASTORIAIEA, AFRY RD—0%0 2 TVEED ST VEESIE

10%

AVOD, CTVi#se XX —H—ZHF A3 0% BREREHISCTVT /A
= 202356 AR R THEDFASTF v V' R)UIF1000M F SENNNNRATES AN BEDERR T A
(Gracenote Video Data) SRRIS22888%
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JXR25wv RTV (Connected TV . CTV) CTVILhS
1A =Ry MMEGMEEZT IR DAY — FTVOIMY T X F 1 PR 2AT14 0574 2ATUALILE : CTVESISEDON—ABE CX
~U—SYORY DR MSNSING
PIIERBETZ YO VEEEBETVEE CHRES 1 IRAR)—=AILTE | CTVCHEIRSNDIENBEDEIBDIRIC
BE) CREBETEIE BASNDILS
- KBEBOBA%LCTV | 1Y 2= AREDOFIEHE
. AEme (80007 D BEEEPT ) BEEOLSEEEAR
B ACTV R Ll —X | @ FASTP? 7N TFASTF v YRIUBREDLS BEE ) T EXSE
' >/ (Comscore) 23Q1 42~ FEEZFMA (=LURZTa—Yy1x)7’HE)
o KEBBWBO66%N'R | )y e SVOD DTC AVOD FAST

¥ — RTVAE. 37%7

Samsung (Parks LAZa1-yz
Associates) 24Q1 PDHEEH0
_________________________________ — UARZa—=yx/ FAST?V\J
® CTIVISy FIA—ABEEDLSTEEZFNA oBEBD 2 RS
(=uRZa—yx7PE) tEENW, 7 —)UNW, O—
7)UBS. AVOD, H35X—7. .
& -
Channnel —) \
24571 TF 1 2T A5 CTVISy bI# —AESE
max e CTVIh—LABEZEE. B5DFASTT
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700f& RV

U= PTVIRE REXRBTVILG CTVILE
60015 RJL 600 B! (SSP/DSPEEBTTJOTSV

= sk FU = e —
T F 1 v DRE S BEEE)
500 U ZP/BREODIORTSY ~ D7 —
: ATCEHRIOIgER AL VY —
CTVILE(E Nielsen C3/7 (VideoAmp. Comscore, iSpot.tvEd
folib-{r’*\‘,l:f 400 E;ﬁg%ﬂv NIVFAL Y —EHD
RIFC BAEIER (GRP) K—2 YT wY3IN—2
200 CERSAL CTVOEEI YTV Vi# (ACR)
INRIURE HEEECINET D) P IV A LADIRER
O—AILTVES BETr—45 (GFaE) F

200U 200 JIVTFRARDLESE. KDHHU

=TT« JDj’ﬁ‘é
=057« VIIRARL (BABHRRELFINODES. 'JT—

100 JUXT 1 P EDEEDIDERY
)1 -y 3 VEASDYE)
0 e o= TUSPLABBA—2EDTISY K
2024 2024E =N D — — N o o
= PTVEESHE CTVEhESY BNIoYFE=I7 1 tL—-D7 BT YRE. XIRTIRE
S e o S 5o 3 oo 2020 2024 ors P EI5D EOURT DN P EI50 FURDNE
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https://www.jiaa.org/katudo/yogo/p_yogoshu/

CTV (connected TV) 5/\1 22

18—y MMEFREEEEB I DOSHBFEEL AV — FTVOIMIITX T+ PR EU—=IUTFT/NA AT, = RN\N—=FT MR I IENEEE P T EER TV
~—JLTEE, (Samsung. LG, Vizio, TCL, HisenseEMA ¥ — ~TVXb, Roku, Amazon Fire TVF/\¥ ZEDX T« PARU—=IVTF/)\+1 )

SVOD (subscription video on demand) H—tEX

EREHICTAA YTV RY—E 2, (Netflix. Hulu, Amazon Prime Video/s&)

DTC (direct-to-consumer) H—£2

BRTVY—ENAARET, BEBEBEENT DMREOEEEFEY —ER, (Disney+. Max., Peacock, Paramount+73&)

FAST (free-ad-supported television) —EX

LENSENTEERUSNLT v YRIVERB TS IEBEIES T —EX, (Tubi, Pluto TV, Roku Channel’s&)

AVOD (advertising video on demand) H—tE 2

LhENESERNTRIBTEIDIETAZYTVY R —EXR,

MVPD (Multichannel Video Programming
Distribution) B —EX

ZF v YRGB REEY —EZXDIE T, T —JIOREFDREN—ATHEHRBRRSNLTERTF v YR EEHFTEHTRHR T D, (Comcast Xfinity.
Charter Spectrum, DIRECTV, DISH5&)

vMVPD (virtual Multichannel Video Programming
Distribution) B —EX

238 « 2F v VU RIVIMGEEERET —EXDIE T, /NR1 VI —Rv FEFEFIAY DIEEREN—2 (over-the-top : OTT) THEMRESNIEBRF v V=R
JLVEBHFEHTIEMETD, (YouTube TV, Hulu + Live TV, Fubo TV/s&)

FHELS (GO

BEHEE. Bl BRNE (BEE. kiE8. BHERNEH) N\ HENUHEDSNTNDLE. JTR-Y3VAEEEND,

ERANLE (B82012F BADLEE | 1 V59— M)

https://www.dentsu.co.jp/knowledge/ad_cost/2012/media4.html

GRS T—HEWETDP RTO/OY—EFAULETSY hDz—AICKD, hEORBILZEHNICE L ISRISNICZIEIT DL IBLSFEDC L,
BREREEFRASDED, HILSEBUTCELCP RIDVRF TV I/SSP/DSPISEN I, FIZ—BD? FRY D —=DOECNICSIFND. 80 BTOL
SDEN. 1P YTREOP T« UIA FLASREL BRELSICESINGEN (BB IBAOLSE] EHICKD) .

12Ty y3y GO

LEDEIEOE,

JOJ359T 1 v (Programmatic) (%)

T—HICEDE TS5y hIa—LENUTBIATITNONDLEIWSINDCE, TOTSVT 1 v INA1 YT (BIMID) KKXUTOTSIYTrvoEUY
7 ERFD .

SSP (Supply Side Platform) (%)

IRIAR DA SRORFTOFC O DEAICERDITHDY AT AT, LSO, FEIDLSEDERSEZREL. BHDDSPOP FRyY D —
D, PRIDIAFIVIDEREZE—TEERIT D, MMLOEM. P RRy rD—DDFREM. RTBOAMNBHSEELLR L, ReBBOLEZEE TERL
TEEITDCENTED,

DSP (Demand Side Platform) (%)

ASEVLASEHMNDLEZERIDCHDYRT AT, BHEOMB. ¥—7y MaEREUVCRHICEHULLER (BSHEE) Z28INCEVMIT. K
SEBIET D, Eii I DEHDSSPOY RIVRF IV IDLSHEEZ)PI)ILI A AAFL (RTB) THEIL. LEEEEZ—TERLUBEIDICENTED.

GRP (Gross Rating Point) (%)

IENRIREEBN D, —EHEICHUX UIZTVCMORIRED ST,

ACR (Automatic Content Recognition) #&fff

BESNDIEOMRGEEZEBRNICTYTIYIUTCI 1 VATV ~EL, FREOBMEEDIVTYYSATSUERSUTEUNRESNTNDN ZEBEE)
THIBIY DA

UF—=ILAT 17
https://dentsu-ho.com/articles/8416

INTIENEE T DECT 1 ~ EDSEA Y S VILEVINREDESRHICERESNL Y M R—INLESECREND. TNTENEELE UTREUTNDAS
BIR] . N\EEREECTHIETEDEET —0, NTBEPTUDFNBOIREDTET —FRE, INTEMMRBICINE - FiEI2T—4% MNPF—45] &iF
RBUT. BBIeY =77« D20\, LhE0T—MY CRIRDIEHDEISIZE) ZEIESTHE.

JIVFFREAS

AICOU—L/BEERTLUTCEETYINIT, B, LKEREE. hEFTT—IEHE, UPIIICATO Ik (IVFFZH) J ICmU<T, 21—
H— (ES—T v ) . LER &% JUIAT+ 2B TmEILULTASZEES., DMP (Data Management Platform) &R,
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— b —+— 48 N 0' t!ﬁ/"
. AT 1 PERN@ ELSHIEOBR s

BSVODDHHENRKIZI68% (2024Q1) mﬁﬁﬂﬂjgsb’cu\émlatcwm% (12{8£) &£SVOD (408£)

1
7o% B5% 66% 68% £16.62bn X
—e—Any SVoD 6 wpimmm | £15.53bn  £15.60bn
1
60% £13.94bn £14.03bn I £0.96bn £1.16bn
——Netflix 1q  £13.47bn —— ' Total
58% S I
50% 459 £1.28bn W £3.26bn m Digital transactional
< —s—Amazon Prime 12 I
= Video = £2.11bn 1 Connected TV advertising
C a0% 5 5 "
2 —e—Disney+ § : B Online video advertising
@
=
1_‘:; 30% 26% 2 8 : W Subscription VoD
o 23% NOW & |
T 20% 6 X m Commercial PSBs
S 20% 17% 16% I
:f:’ —a—Apple TV+ . M Digital multichannels
16% 2% 9% 8% 4 !
10% 7% £6.34bn £6.28bn £6.22bn W £6.47bn (a-WE:;] M Platform operators
4% =e=Any other 2 I
7% 6% I
0% 6% '
0Q10203040Q10203040102030401020304010203040102030401020304010203040102030401 0 1
1
2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2018 2018 2020 2021, 2022 2023
2242 —~ ASBDEBUZITAS
\
g 12,000 £11,363m
ﬂﬂMﬁi}E %SVO D £10,976m f10.511
m m
4,500 £10,176m !
£4,012m 10.000 E270m — £9,818m
¥ E44Tm
4,000 £647m T B Cinema
EZOBmM
£525m £239m = m ® Radio digital formats
3,500 £3,270m £1,278m E243m
[ £279m 8,000 £697m B Radio (spots and sponsorship)
£228m E £635m
3,000 £2,680m £455m m Advertising on SVoD* @ £1,5 £1,085m — Magazines (online)
- e e o
5 2,500 Other subscription é 6,000 Magazines (print)
% £2,114m £1,011m mNOW = o £607m Newspapers (online)
N 111 -
g 2,000 £1,656m M Disney+ §- £452m = Newspapers (print)
o w

W Amazon Prime Video "
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